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Module NO Content Page No 

1 Introduction about Marketing and its Process & Planning  

Topic – 1 (Understanding Marketing and the Marketing Process)  3 - 10 

1.1What is marketing 

1.2Marketing management 

1.3Marketing management philosophies 

1.4Marketing challenge 

3 – 5 

6 – 7 

7 – 8 

9 – 10 

Topic – 2 (The Marketing Plan) 11 – 42 

2.1 Situational Analysis 

2.2 SWOT Analysis 

2.3 Marketing Objectives 

2.4 Marketing Strategies 

2.5 Marketing Action Plans 

2.6 Marketing Financial Budget 

2.7 Controls and Evaluation 

14 – 16 

16 – 18 

18 – 20 

20 – 21 

21 – 29 

30 – 33 
33 - 42 

2 Marketing Information system and Environment 

Topic – 3 (The marketing Environment) 43 - 53 

3.1 The company’s microenvironment 

3.2 The company’s macroenvironment 

3.3 Responding to the marketing environment 

44 – 47 

47 – 50 

51 – 53 

Topic – 4 (Marketing Research and Information System) 54 – 65 

   

4.3
 
Other marketing research consideration

55 – 62 

62 – 64 
64 – 65 

3 Marketing Research and consumer Behavioural 

Topic – 5 (Consumer Markets and Consumer Buyer Behaviour) 

66 – 73 

5.1 Characteristics affecting consumer behaviour 

5.2 Types of buying Decision Behaviour 

5.3 The buyer decision process 

5.4 The buyer decision process for new products 

66 – 68 

69 – 70 

70 – 71 
72 – 73 

 4 Market Segmentation, targets and positioning for competitive advantage 

Topic – 6 (Business Markets and Business Buyer behaviour) 74 - 79

6.1 Business Markets 

6.2 Business Buyer behaviour 

6.3 Institutional and Government Markets 

74 – 75 

76 – 77 

78 –  79

3 - 42 

43 - 65 

4.1 Marketing Research and Information System

4.2 The marketing Research process

66 – 73 

74 - 87



2

 Topic – 7 (Market Segmentation, targets and positioning for competitive 
advantage) 

80 – 87  

7.1 Market segmentation 

7.2 Market targeting 

7.3 Positioning for competitive advantage  

80 –  84  

84 –  85  

86 – 87

5 New Product Development and Product life cycle Strategy 

Topic – 8 (New Product Development and Product life cycle Strategy) 
8.1  What is a product  

8.2 Product Classifications  

88 – 98  
88 – 89  

Topic – 9 (Pricing Products: Pricing Considerations and Approaches) 99  –  104 

9.1  New – product development strategy  

9.2  Product life cycle strategies 

99  –100 

Module NO Content Page No 

88 – 104 

89 – 92  
8.3 Individual Product Decisions  92 – 93  
8.4 Product – line / mix decisions  94 – 95  
8.5 Service Marketing  95 – 97      
8.6 International product and services marketing  97 – 98  

101  –104 
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